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Influences of Host—guest Interaction Review and Decoration Style on
B&B Online Booking Intention

SU Yating, SHI Yu
(School of Economics and Management , Sanming University ,Sanming 365004, China)

Abstract: B&B has currently become a new and important part of accommodation industry. Driven by the platform econo-
my, online booking platform has become the main distribution channel for B&B products. In this study, eight experiments
were carried out to analyse how B&B host—guest interaction review (HIR) and decoration style (DS) influence customers’ on-
line booking intention under the context of online booking platform. The results showed that there was significant different
influence on booking intention between HIR and non host—guest interaction review (NHIR), the influence of HIR on book-
ing intention was more positive than NHIR. And the influence of different decoration style on booking intention was signifi-
cantly different, the booking intention on modern decoration style (MDS) was significantly higher than that of traditional dec-
oration style (TDS). In addition, there was significant difference between the effect of DS and HIR on booking intention.
HIR had a more positive impact on booking intention than DS. When different decoration styles and different reviews com-
bined, the combination impact on booking intention was higher than single factor, the influence of MDS+HIR was the most

positive, while TDS+NHIR was the most passive. The research results show practical guiding significance for B&B opera-
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tors in the change of operation and management concepts and the platform’s daily booking environment management.

Keywords: host—guest interaction review ; decoration style ; online booking intention ; B&B

Bl 5 T4, FEERTIIT - 65 K B B ik v o s kg B B ABE TR e R B R0 25 ) S e S £ 1L
RGPS S BB SE . 2018 4F 7 R T T SR e 65 5 HLak 84.7% , ok R 7 77 e B B
(S BEE M, 2019 4F, v [ e AF AR 4k R W T T A 24 156.8 44T, Fl P IR FERR S K, RN, 5
FELR T 65 R AT & JRIASITE i IR L )2 B A 7 i AR B AELE (938 22 R, AR 550G i =2 L XU [R) oAk
A EAPE R R B AU R A5, IE PG R i nT R & R B, A WFIT 45 5 2 BT RR 0 2 i KU AN K
(14 45 PR 2 S A 7 A SRR IE S R ) R A8 2B B B R R Y, 7RIS 56, R AT & Br 2 B R 1
PR R S B B BT T St O AT b e T A 2E R T B IR, AR Lanier 52 B BE 55
B EAE PR A B FLES, 32 B R XU R A 7 i B PN AS SRR AR . PRI , AR 9T a8 I SE 2k 06
WEA T TEL T - B T RAE 5 sl IS RN i XUk 2 75 2 X A e 2R T T 7o Jeg A R

1 XEkEm S REIE

11 EEEHTFREMETITED

Joi s FT T P N el PR 2R — B T e AT AT A B AHSCHRE R X B 2 L R Gl
F B NS BTSN R B T RS I 5 5 A S5 B A R R R R R T T R
FRISENR o B TELR IR 2 A 2GR  WF ST EL O T IR S 10 BT 5 BRR S B U FE 2 T T 2 T i R 7%
WL BFFEX G R B GO 5 SN TF IR U S BT, BIFSE N 25 2 AR Rl Joe B 7 i HE A 5 B B AR e T
WS TTEN PHEE B E AR B B SEREL IO T IR . o PRI X BT
BN — B2 SO T IR, , T IR AR GRS SRR N 2RO A BE AR, ISR RATS
Z LIS E . RV ARREAE G il A , R B S M7 R B O RS N 25, 3% 1. 50 BT i il
M5 TR B AR R R RTE RE R R Eis B E R R, BARC AR 7 FARIE RS " THE N
X A TEL I T B A2 (B0 T4 8% £ B AR 19 25 5.5 " PFE A 250 T T A S i) 5 0 U
FRIE

FEE AR RE EANSBE R LB TR S RIE R EE N, R EX G350
JERE5 ik I, T LA I A AT A, TERUE IR T TR IR XTI T 984T o B TR s e . LATE R BIF
FEFRM, I XH I Ik BBt A DS O 51 TR 55 PP BE 35 52 7R 2 I T 454 o 17 Sparks F11 Browning Y B/f
FEHE— 87N T RO B A8 AP 500 01 TR S5 IR X B T S SR A2 e AN AP i M 22 57,
RIET E L AH EEXS A 7 i B P T L X 2 55 B9 PR B 8l iFag % FUE s B i s me O R e B A
FPE, SR, RAE RS 5109 B R B [RIFE T, RAE s M % TS A BAS i . B AR 92 3R
B RH E A8, R I AR 55 PP X D T S ) s i) B O AR >, b abg mT AT AP N 2 3208 1 L A
He HAb AR 3 & 5 8PS N %4 (Non Host—guest Interaction Review , NHIR) , HUR RR 55 R AR i) & B sh iR
(Host—guest Interaction Review , HIR ) XJ 7] & J& A9 52 M 58 A , RO HIR (Y5200 K F NHIR. ST #EH an R
ik .

H1:HIR 5 NHIR X R 0 T B SR W P22 5 . HIR X T R A S0 HE NHIR B
1.2 EinRESMERITERE

TELLTTF B, BRIELITIR AL, DR IR IR (5 B S0 B e T T P A s . LIE B IR R 15
SR AL T R R A Y 0 K BRI R B s AR EOR ) 2R TP 7 L R R s 2 i &
PEEPEERSZIR , XS BRI F Fir 52 B ZRE 01 KUA S 75 2o W T T B B ™ A B 3 M AR K

Bloch (A5 2R B, 025 ) S T J ) T2 ok 22 BB 100 72 i R B 1T BN T IO e R e, A L
DRETEBCH, oA BT B RE R e L T T S PR, RAAE 2 P A M WU BT A B . IRAE MY
SEARAE T , R SRR 25 (8] DATEAORIFSE s, B i 40 R A 2B i XU, 2 XU b e A2 R 7 ol



344 TR IO R 222 i (H SRR AR 2021 4F

VT E A7 AN R M 2 B BT | R Y FUT T S o B A AN R (] 7 R A S LR 3 R M s S 5 v [
X S Rl DRI 00 i e o A% e 020, il i 2 D i - A SR B A e Ah, Li S NRYBIFFE L3R B L A 1L
FARRIRAM , TR 29 BB B RE S | & b R U A T T R SRl s HE BT , AH LU A% e B4 KUA% (Traditional Deco-
ration Style, TDS) i RO A 1M1 7 , 8] 297 S BLALREMT XU (Modern Decoration Style, MDS) 31 BT3¢ 5| 7 , B
RENHG o E B A AR R o ST R T R Ak

H2 - A [R] 2 0 XURS X B P T RS 2 i LA e 35 22 5o AW T TDS T, MDS BEREXS Fil i T 2 J ™
H B

H AL & LA 2R 25 4 5 ] B RDIAR S, T PR S 5 TIH 22 4 Rl 2 o DRI, T2 7 3 9t
R EAFALIE TR Cox SFRYBIFSE IR , 73% MU AREET I PR AE BT DR SR, TR I (4 3 FeAiiR ™.
WA  WFFEN GIAE DG TR 5 AFFE b A B, R T IR 55 A 0 P 5 A i o 5 5, A L T S 7= i 9 16D
7N, SO R RS54l R B REMG A U AT 2 S R s T HE DR, X B T, AR T T EREE T SO A
BRI T R A S LR XU P B g AR . T 3 Eh R i

H3 2 4 AU FPP IR P9 2 20 BT RS OS2 i BT B P22 5 o AT TDS AT MDS [ -, HIR A
NHIR X B 1500 T B S A2 SR

WA, ATE BRI SE W, I AL 7 W SEAR S v T SO PR X 21 25 3K R SRR i) 52 i {8 25 K T [
FVFIR S SCFIFIR, R 1RV XU A Ry — R B B i, AN R XU [ e SRR PFHE NS U 5
SR ISR o RS, AN R XU 5N R EIR P 25 S22 A 2 Tl T 5 B ™ AR AN (] 1) 28 s R
ZEEHCHES:  JE— AR I I TR

Ha : AR WU SR RIS N 2 £, 20 RE T T BB A B ARG . MDS + HIR X T 2
PRS2 B K, TDS + NHIR X101 T 2 S 4 52l fre/ s, ELAT A — by X% 20 G X 10T 0T 2 B ) S e 35 K T B —
EESHPEA

2 RAE

2.1 EIEIT

SERGIE SR — Pl AT SR AT ST v v TR RS R TR R A R R . ARFITR
FHAZ IR VAR HE LR T T 5 BREE S [R)26 1i XUA% 32181 (TDS \MDS) AU RIS P9 25 2 8L (HIR \NHIR) X i
T T B 25 5 SER TR o

(1) 5256 — A7 HIR (A1 4) \NHIR(A241) " TDS(A3 1) FIMDS (A4 2H )4 £H 5256, SE56 — AT 2(TDS vs.
MDS) x 2(HIR vs. NHIR)4 £ 525, HA& ) MDS + HIR(B1 2H) .TDS + HIR (B2 41 ) .MDS + NHIR (B3 41 ) FiI
TDS + NHIR(B44H) .

(2) 5250 T H G : QBT 5 B0 P XS PP R IR 18 1Y B e, i P 25
F2 R4y 5100 HIR A1 NHIR A9 1E TS , 5 B 8 PF 10 2 AR 4 B 0 g FoAS ) 5B s 19 B A 2% B st
R LAY T 1 , Rl B TE £ K s BN R A P A B IESE A HIRCAERTMAGEG ) B R R &
P DA A I IE TS VE ) NHIR ; @ NAEL T T V- 5 FRase O 15723 [B) A7 SR AH I EL 2R XUk 3l (X 32% TDS
FIMDS (PR ¢ B A , AL R A DL TH] Hh A5 IR 5K (], e — K Sy S AR M XU 8 R B, 53— DUy Sy 2
T XU (8 S B (R X ), UK B 22 B i e (.

(3 FH LA M AR S 90— RS2 8t — Frds i 8 S 4

(4) 5255 —FF A 232 0 F H B BT Be 21 4 A 5250 /INAL, SE30 4 B 21200 35 Fedh 2 B AL 43 B 21 4 4>
SER/INA

(5) A/ Z I 3 FE 4 R I B2 T LASE S AL T (s A5 B A AR PR S — 1y R A e 26 0 T 7 S £ )
o M7 A2 i R AT R WO T R, 20 E AR LR SRR T U . S i@ Rt SPSS S iR ANO-
VAT a] 25 57



CERE DR A5« B TR BBl R KU R B 75 2 T T A S AR 52 i) 345

2.2 FiFEEAR

KT 35 % AR IR NRAEZR BRI T 7 e o B i BRI, AR e ] PN e A 2 A A S 2z
FHAFRA T 18 £ 25 5 Z [0l AT 20194F 12 H ) £ 12 AR R SRR G B 3124 , T8 415K
By, i RS R 164 4 FEHLAMEC N HIR(A14H) NHIR(A24) - TDS(A3 40 ) FIMDS (A4 20 )4 41 ,
a1 N, =, 75.6% Rtk 24.4% F M 85.8% M 7R B W8 AR AE L W T 5 WA K ik e = o S0 — 3
HSEE R 148 4, BEHLAYFC A MDS + HIR (B14H) . TDS + HIR(B24H ) .MDS + NHIR (B3 £ ) #1 TDS + NHIR
(B44) 421, B[4 37 N, Hirdr,77.8% Ry Lo, 22.2% Sy 55 M (25 I 2 TR 76 1 500 LU 491 ANAEAE i 22 57 )
87.8% I S WG FEAE L T T 75 WA S 2ok e U = i o

3ERESH

31 XW—4%R

SEIS— 1) B T TR IS AL R AE TUE FREE T HIR 5 NHIR X 0T 38 25 0 (1) 22 5% ' TDS 5 MDS X il T
BRI Y 22 55 M OSC PP N A FE A5 PR e P2 o XU X T T R B R i 9 2 5, AR B A R AR HL L H2
FIH3, SEERIE AT R 164 0y, HEBR TCRLRI4E 8 0y , A1 81 2E 156 1 , AR K 95.1%. Alpha ZRECH 0.98,
Hin BAESEGEE . ANOVA 445 R R « 78 R BT ot i i 2 A e N A B LR  HIR 5
NHIR %} #5172 JR AU 2 0 B B 1 22 5 (P = 0.004) , HIR (M = 5.74) X} 1T 2 2 59 52 0 K T NHIR (M =
5.08) (H1) ; 74N 52 30 F 1 20 i XU &1 B9 0 T, TDS 5 MIDS o Jii 5 il 1 T 725 S ) S i A S 5 e 25 5 (P =
0.001), HMDS(M = 5.10) % B 1 i T2 S A 5200 L TDS (M = 4.10) AR (H2) (£ 1) .

&1 ANOVASIER
Table 1 ANOVA analysis results

il s M P
AR NS A 0.004%
HIR 5.74
NHIR 5.08
Bk 0.0017%%*
TDS 4.10
MDS 5.10

FE M AR TR RATMAE, FORTE 0.01 K LR R

R T 2B UF AR LR T T P v A e 0 XU [ R 5 SO P T P 2 N T T R R T 1) 2 S
JE A0 DU B AT T LSD 25 LA o 45 e i XU 43 S0 RN R R a8 P 2% R R A T EL A &
PR, TDS 5 HIR X 3T 35 J& (45 Wi A MDS 5 HIR X} 3T 75 J& 04 52 0 #1047 A 8 35 PR 22 5 (Prs.o e = 0.000,
Pyps e = 0.025) , H HIR L& MDS \ TDS A 2 417 XU B RE X F01 3T 2 B 7 A BRAR B B2 ] (M = 5.74, Myps =
5.10, My = 4.10) o BRI, TDS 5 NHIR X 7 T 758 S8 B 5% 0 A1 MDS 5 NHIR X 153 T 78 J8 (4 5 i F - A #0477 (.
FEZESTE (Prys o i = 0.001, Py v = 0.928) o BRI WF SR AR5 H3 AN 58 4 AT, A SCFPE ) HIR X HULT
T I 2 v PR R M XUk T
32 LW _HR

SES Y H ATE TR XS (MDS . TDS) 518 N 25 £ 8 (HIR \NHIR) £ & Y T T A5 X0 1 1T 2
(FEIR 22 5% . ARSI AL DR ) 45 148 1y, HEBRTCRL 14 12 0y, A AU &I 136 0, ARCFE N 91.9%, Alpha 5
HH 0.968, Biii A B E G E . S-N-K* K56 FI1 LSD 2 LA M4l L L2 2. XoF [] — 2 i JXUA B E 7
HIR X T RS RS2 RS 5 T NHIR (Mg = 5.76, Mypsonin = 5.383 Mipsuur = 5.56, My = 5.24) , (P
)R AN AE 25 E 22 57 (Prypsenn o wsentin = 0-104, Py seniie = 0.168) o [Al—3FIE R , MDS Y I A T T 7
JE 5 T TDS (M = 576, My = 5.565 Mypsonun = 5.38, Mypeoaun = 5.24) , (LA 77 75 . 35 1 22 5=



346 TR IO R 222 i (H SRR AR 2021 4F

(Pypseini e mosemn = 0.380, Py ve s = 0.531) o TDS + NHIR £H 5 MDS + HIR 2H % i1 T 2 B A 52 i ELA
T2 (P =0.025), MDS + HIR(M = 5.76) 40 % Fl 1T 72 2 (52 i i R RO, HL W 3 & i 69 7 LK F HIR
(M =5.74)FIMDS(M = 5.10) . TDS + NHIR(M = 5.24 ) 41 7l 5& 75 1 1K, (2 38 B K520 KT NHIR (M =
5.08)FITDS(M =4.10) . S22, #5250, el KUg 5 PFE A AL G A S AR | R — 50 XUk
Ve N EBEMET R R Sm E R TR B A 5 (H4) o £ AT T = = AR
MDS + HIR .TDS + HIR \MDS + NHIR .TDS + NHIR .,

Fz2 S-N-K*°"HIGFNLSD S EBLLRATER
Table 2 S-N-K*°* test and LSD multiple comparison analysis results

ZH A LA p
MDS+HIR(M =5.76) vs. MDS + NHIR(M = 5.38) 0.104
TDS+HIR(M = 5.56) vs. TDS + NHIR(M = 5.24) 0.168
MDS+HIR (M = 5.76) vs. TDS + HIR(M = 5.56) 0.380
MDS+NHIR (M = 5.38) vs. TDS + NHIR(M = 5.24) 0.531
TDS+NHIR(M = 5.24) vs. MDS + HIR(M = 5.76) 0.025%
TDS+HIR(M = 5.56) vs. MDS + NHIR(M = 5.38) 0.452

MR SRR RO, SFORTE 0.05 K LR B

4 GipSitie

ARG TEAR R A PEIS N2 F 0 B AE FTT DOTa AN [ e i KUk 6 T 1T 5 SR i s e B A I 2
PEZ2E S5 MDS B FULT B2 55 T TDS ; 78 52 B XUk [ 7 ATe NS B i T L, [l — 38 KAk
J&MDS {5 T TDS AHPE I AAAE B2 57 . RAIE IS S AR AR (B A 5T 25 3 WoR & 7 [ 1
B A % G EL PR AR I 75 5K L If RS E L W UL AR T TR EARAE 2 1 XU I MDS . ASfF5E i, 78
ACHRASE 00 2 PF A P 25 A8 i T P, AR B TR S5 " I Y HIR AT ] “ SE9 7= " P8 B9 NHIR X 1T 2
BRI S AEAE PR 25 S HIR X P00 T B 520 v T NHIR 5 25 DT o B AR KU BT B [R]—2he i AUt
B BT v, HIR X0 T SR 0520 5 NHIR A EC R . SR, Sparks Fl1 Browning FURFFE FBH , 76109 )5 15 45
T BT 51 T RSS BT R S T TN X T T R A S e AN AR 25 S R A L
TAE ML S HIR X RAE T T IO B2 AW  fERIE TR AT IR EE T, MDS 5 HIR X 1 T JE A 52
Ml A7 0 PR 25 5, TDS 5 HIR X3 TR A i A7 Sk 25k 25 5, HL SO ) HIER Lk i AURS 151 7 B e X
TTT R B A R A SR 5 SR, 200 PR e 0 XA 53 1) 55 NHIR 2047 P 2 B, VR 856 0 T 2 B ) 55 i
FEARIAFAE B E 22 5, MDS 5 NHIR X 1 T SR s AN e B 22 5. RN T RE M &, CFHn
HIR LB PR XS B2 5 5 R [ D3R A e i A oG T RAE PPN T An AT 98 45 2R — 380, AHA T2
MRS T 5, BT 1 B & BB RPE B g E B, ek, i T NHIR TR0 il 55 R AE A A0 HIR 5851, A5
2595 Stafford 76 SCHF5E H B9 25 A A A ESL ABIFGE b B 2800 XU H 89 TDS \MIDS 4330l S5 PFIg N4 &
A HIR NHIR 215, 25X AT B AR IR, B —2 i XU SR — P N 45 38 & i = A= 0 52 k)
BIRTHAPEE 3 AT, 5050z RTE £ 5 T8l RNk i XU T AR B X F3 0 T 25 B A B KA 52

ABFFETRAN T BT e s XA X I8 2 F 3 T4 7 oA i B BIFSE 0 11, R AR T TR N BN U T3 T4 7 R 1)
SEMESE  TE— B R LA T RSO T TA T A5 i i E 5, 478 1 BT 200 XA A 32 2 BBl RRAE X T 3T
BESE I ST AT BT 51 5 R L AR 2008 5 B S, B R AE 17 45 TR A7 AR A [] 5 A AN s A
USRI

SEHf
[ 7R, F B L K4S T 4 w3 45 H7[EB/OL]. (2018-09-29)[2020—10-15]. https://www.analysys.cn/article/detail/20018919.
RI%3F%. FPEELXRSB T+ A S5 H 2019[EB/OL]. (2020-01-06) [2020-10-15]. https://www. analysys. cn/article/detail/



CERE SAERSE 25 - R R LBl S SR XS X A AR L T T FE S 347

20019624.

3] EA %, hEXR, ZFZH. REOEEBZAR . ZHRE RS R E HEEZ LR ] BRENL,2012,9(3):133-149.

[4] CHIN J B. Constructing a managerial performance model for the B&B industry[ J ]. Advanced Materials Research,2011,219/220:
1064-1068.

[5] LANIER P. Bed—and-breakfast inns come of age[ J ]. The Cornell Hotel and Restaurant Administration Quarterly, 1993,34(2) :
15-23.

(6] RHAF . KRG 2 & AH AT R 2 E BRI R AR XYL A5 LB ABID] 5L B 35K, 2009.

[7]KIM W G,KIM D J. Factors affecting online hotel reservation intention between online and non-online customers| J ]. International
Journal of Hospitality Management,2004,23(4) :381-395.

[8] AGAG G, EL-MASRY A A. Understanding the determinants of hotel booking intentions and moderating role of habit[ J ]. Interna-

tional Journal of Hospitality Management,2016,54:52-67.

[9] PARK K,HA J,PARK J Y. An experimental investigation on the determinants of online hotel booking intention[ J |. Journal of Hos-

pitality Marketing & Management ,2017,26(6) : 627-643.

[10] BAEK J, MICHAEL OK C. The power of design: How does design affect consumers’ online hotel booking?[ J ]. International Jour-
nal of Hospitality Management,2017,65:1-10.

[11] WANG L,LAW R,GUILLET B D, et al. Impact of hotel website quality on online booking intentions: eTrust as a mediator[ J |. In-
ternational Journal of Hospitality Management,2015,47:108-115.

[12] ERT E,FLEISCHER A. Mere position effect in booking hotels online[ J ]. Journal of Travel Research,2016,55(3):311-321.

[13] GAVILAN D,AVELLO M, MARTINEZ-NAVARRO G. The influence of online ratings and reviews on hotel booking consideration
[ J]. Tourism Management,2018,66:53-61.

[14] LIU S Q, MATTILA A S. Airbnb: Online targeted advertising, sense of power, and consumer decisions| J |. International Journal
of Hospitality Management,2017,60:33-41.

[15] (JIMMY) XIE H,MIAO L,KUO P J, et al. Consumers’ responses to ambivalent online hotel reviews: The role of perceived source
credibility and pre—decisional disposition[ J |. International Journal of Hospitality Management,2011,30(1):178-183.

[16] ERT E, FLEISCHER A, MAGEN N. Trust and reputation in the sharing economy: The role of personal photos in Airbnb[ J ]. Tour-
ism Management,2016,55:62-73.

[17] VERMEULEN I E, SEEGERS D. Tried and tested: The impact of online hotel reviews on consumer consideration| J ]. Tourism
Management, 2009, 30(1):123-127.

[18] SPARKS B A, BROWNING V. The impact of online reviews on hotel booking intentions and perception of trust| J |. Tourism Man-
agement,2011,32(6) : 1310-1323.

[19] SPARKS B A, PERKINS H E, BUCKLEY R. Online travel reviews as persuasive communication: The effects of content type,
source, and certification logos on consumer behavior| J ]. Tourism Management,2013,39:1-9.

[20] AAEAR . 2R AEAL T FR i AR B dn 5 TRIT 69 R B L A TR A 693734812 & (D). KX . F M 2 BUL K 5,2018.

[21] HRHBCE, Bp KAl . RABAREH AT A AR AL E W X A6 ] ]. KL FK,2006,21:155-171

[22] B 3EAG, FRE . S FRRIEE L X EHRBA T A T EZHBRER G H] ] FHRFFRFFAEIHFR),
2017(3):90-98.

[23] ZHANG S,LEE D,SINGH P V, et al. How much is an image worth? An empirical analysis of property’s image aesthetic quality on
demand at AirBNB[R/OL]. (2016—11-12) [2020-11-01]. https://aisel.aisnet.org/icis2016/Crowdsourcing/Presentations/8/.

[24] FAGERSTROM A, PAWAR S, SIGURDSSON V, et al. That personal profile image might jeopardize your rental opportunity! On
the relative impact of the seller’s facial expressions upon buying behavior on Airbnb™| J |. Computers in Human Behavior, 2017,
72:123-131.

[25] #9580, k3. KA RAAR?E R Ao SUF W 23R8 RS 7 00 8 B & S0 % ea] ) ). S 223487, 2014,34(1) : 83-89.

[26] BLOCH P H. Seeking the ideal form: product design and consumer response[ T 1. Journal of Marketing, 1995,59(3) : 16.

[27] AMARO S, ANDREU L, HUANG S H. Millenials” intentions to book on Airbnb[ J ]. Current Issues in Tourism,2019,22(18) :
2284-2298.

[28]LI'Y Q,FU H,HUANG S S. Does conspicuous decoration style influence customer’s intention to purchase? The moderating effect
of CSR practices[ J ]. International Journal of Hospitality Management,2015,51:19-29.

[29] #% B4R . R AB RSB 5 B MARIFZ AT VA VILLA LK 48 A HI[D]. & B3 K 5 ,2018.



348 TR IO R 222 i (H SRR AR 2021 4F

[30] MRtk . kT 3% HAT AALA 69 ) N T R A8 2k 5 B KB AR (D). ) M A B T K 4, 2017.

[31] BICKART B, SCHINDLER R M. Internet forums as influential sources of consumer information| J |. Journal of Interactive Market-
ing,2001,15(3):31-40.

[32] COX C,BURGESS S, SELLITTO C, et al. The role of user—generated content in tourists” travel planning behavior[ J ]. Journal of
Hospitality Marketing & Management, 2009, 18(8):743-764.

[33] STAFFORD M R. Tangibility in services advertising: an investigation of verbal versus visual cues[ J ]. Journal of Advertising,

1996, 25(3)-13—28

59-68.
[35] 4% . RIERIEFTEMF5ARR R MR FEFF R [D]. 48 A8 )T 58 K 52,2014,
[36] & &R, & EHERBIFLEIAFZAL AR HR R A AVID]. BLE . Fd K5 ,2011.
RERE: HEIE
(E#EE278TT)
SEHL

[1] E&, ZHF HBRTELTHZFE[] ] HHIFERFFIROA ARHFMKR),2013,26(4):387-392.
[2] Bk, BAEF  MEESUBHn =dm - R R 2 E L 55 6977 %[ ] ). Hd )T R F 4R (8 AFH55),2020,33(2) : 179-186.
[3] ZA8# . %357 B AAL[M]. 4L A5 ok AR, 2004.

[4] B, THF  FRNMHREEDFHOMETE] ] HEITERFFIRE RAFR),2009,22(4) :396-402.

[5] %4548 . KA PO 2CF[M]. 4677 A5 B iRAE, 2005.

RIEHE X 1



	目次
	地理环境与旅游经济
	民宿主客互动评论及装饰风格对顾客在线预订意愿的影响……………………………


	Contents
	Column
	Influences of Host-guest Interaction Review and Decoration Style on B&B Online Booking Intention………



